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CROSS-PROMOTE YOUR 
SOCIAL CHANNELS1

Don’t ever be afraid to encourage 
your social communities to cross.

Bespoke and unique content per 
social channel can go along way to 
pleasing the social network’s 
algorithms and show each 
community you care.

Invite users of other platforms to 
join you at other sites too!



OFFER UP A FACT 2

Offer up a fun fact. It could be 
related to your business, the area 
you’re based in or something 
totally off the wall.

Did you know… a full head of 
human hair is strong enough to 
support 12 tons.



RUN COMPETITIONS3

Competitions work really well on 
social media. We look at 
competitions in more detail in our 
social media marketing course, 
but for the sake of this guide know 
that- competitions work very 
well.

The bigger the prize, the more 
engagement. Think about what 
would make you spare your time 
to enter a competition.



POST INDUSTRY NEWS 4

Your fans and followers want to 
know you’re an expert in your 
field. A trusted resource. So why 
not share relevant industry news.

You can add a summary or your 
view when you share the news 
too.



FAN ONLY OFFERS5

Reward your loyal fans by giving 
back.

Offer your fans and followers an 
offer they can’t refuse and that’s 
just for them!



POST FROM BEHIND THE 
SCENES
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Your community wants to know 
what goes on behind the scenes.

They’ll be intrigued by the effort 
which goes into creating new 
cocktails at bars, or what building 
work was needed to create your 
hotel.

Be imaginative and share your 
insider photos!



NOSTALGIA7

Celebrate something from your 
company’s past. Such as a first 
logo, employee or first product 
range.

Or celebrate an anniversary or a 
birthday!



TWEET OTHER 
BUSINESSES
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Businesses in the same 
industry can collaborate in 
a really simple way on 
social media.

By targeting businesses 
that don’t compete but are 
in the same industry you 
can reach a similar 
audience but not step on 
each other’s toes!



RELATED QUOTES9

Go find a quote that works well 
for your industry. Spruce it up 
with some tasty imagery and then 
deliver it to your social media 
pages.



NATIONAL _____ DAY 
POSTS
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There are a whole host of 
“National ____ Day” – find one 
related to your industry or find a 
totally random one.

Either way, they’re a simple piece 
of content to share.



PROVIDE TIMELY OFFERS 
& CONTENT11

Christmas? New year? School 
holidays?

Match your offers and social 
media content to give ideas, 
inspiration and cost-savings to 
your fans.



TEACH! 12

Teach your social media fans 
how to do something!

By teaching you add value to 
someone’s life. A bar could 
teach a fan how to make a 
alcoholic version of their 
famous cocktail. A hotel could 
teach how to match pillow 
designs to bedding colours.



RUN A POLL13

Crowd-source your latest product 
range, or just find out if your fans 
prefer tea to coffee.

Polls are a great way to increase 
engagement and offer a quick fire 
way of getting people involved!



SPY ON YOUR 
COMEPTITORS!
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Ok, not exactly a piece of 
content, BUT, by watching what 
content your competitors post 
and which content gets them 
likes, comments and shares. 
You can then decide what 
content might work for you..

Genius! Go forth and create 
great content J
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